
Poster for the Café Odeon, Munich (1908)
Abstract

Ludwig Hohlwein's 1908 advertising poster for the Café Odeon in Munich defined difference
through skin color. It played with the symbolic figure of the Black servant or Moor, who
emphasized the superiority of the white German through his subordinate role. Difference and
status were conveyed through physical stature, clothing, and body language: the diminutive
waiter, with his upright posture and his proper uniform, is squeezed into the scene, whereas the
casually and fashionably dressed consumer sits leisurely on the edge of the billiards table,
seemingly entitled to the space that he occupies.

Source

Source: Ludwig Hohlwein, “Café Odeon and Billiards Academy,” 1908. Photo: Dietmar Katz. bpk-Bildagentur,
image number 00083691. For rights and reprint inquiries, please contact Art Resource at requests@artres.com (for
the US and Canada) or bpk-Bildagentur at kontakt@bpk-bildagentur.de (for all other countries).
This image is included in: David Ciarlo, Advertising Empire. Race and Visual Culture in Imperial Germany.
Cambridge, MA: Harvard University Press, 2011, plate 18, pp. 212ff.
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